





Beneath these graceful arcles aid

chaa the Golden Rondelle Theater
of the Johnson Pacilion, audicnces are seeing a three-screen hit film.

I'T°S GREAT “TO BE ALIVE!”

on three separate screens, the joyous unity

of happiness, shared by mankind everywhere

WIDELY—ACCLAIMED by press
and public alike as one of
the most exciting film presenta-
tions at the Fair, the multi-image
motion picture, To Be Alive, is
the undisputed highlight of the
Johnson Pavilion.

Produced by Francis Thompson

and Alexander Hammid, veteran
documentary film makers, the 17-
V4-minute picture, depicting the
joy and delights of simply being
alive, is projected onto three 18-
foot wide Hurley matte white
screens through use of the Tri-
Arc 335 projection system design-

Fair visitors in this shaded waiting line will soon be rewarded when
they enter the Golden Rondelle Theater for showing of “To Be Alive!”

ed, engineered and operated by
Reevesound.

Working in close collaboration
with the producers, designers Lip-
pincott & Margulies, and the staff
of S. C. Johnson, Reevesound
created the projection and control
systems and advised on sight lines
and acoustics for the 500-seat
Golden Rondelle Theatre, main
feature of the Johnson Pavilion.

Reevesound’s special technical
facilities include three Century
35mm motion picture projectors
equipped with sync interlock drive
and 78 amp Xetron light sources.
Designed to run in interlock po-
sition as the picture does, the
company’'s unique three-channel
sound system reproduces three
photographic sound tracks, one
carried on each film print. Sound
system includes Fairchild power
amplifiers and speakers located
between and above the screens.

To Be Alive! has been warmly
received in national magazine stor-
ies on the Fair, with deserved ac-
colades in the NEwW YORKER, TIME
and other periodicals,

Beyond the evident talents of its

Johnsorn's exhibit is pleasing
large number of children among
Fair visitors with gadgets like
this joyful “Nonsense Machine.”

¢ To Be Alive! is said to have
taken its creators nearly 18 months
to produce on location throughout
the world. 1ts message, reminding
all who see it of the sheer joy of
living, was worth every second of
their creative effort. .

Multiple opening scenes from “To Be Alive!” use speeded-up action to
stress the pressures of today’s harried existence; after transition,
the scene below of a happy little Chinese boy who finds a turtle . . .

producers, special mention is due
the narration written by Edward
Field, winner of the 1962 Lamont
Award for his poetry and to com-
poser Gene Forrell, whose musical
score upholds his reputation for
original work on the ballet, opera
and films.

Superb color sequences were
processed by Movielab, Inc. A
total absence of any commercials
(not even the customary title
credits) adds to the sponsor’s laur-
els. The film will be remembered.

Below: master control panel at
Johnson's Wax Pavilion operates
lights, sound and projectors.
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