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You can lead a man
to a screening, but . . .

Some people talk about "motivation-

al motion pictures" as though they

were a special kind. In business

film, what other kinds of pictures

are there? Good pictures, that is.

Because you can lead a man to a

screening, but \ou can't make him
think . . . unless the picture begins

with motivation and is propelled by
moli\ation right d<i«n to the resi-

dual impression which we're hired

to leave.

o e o

A picture must accomplish two
things; first, pull the target au-

dience into the store; then make
them want the merchandise.

o o o

when the roomliglit fades down
and the screen lights up, the Step

One audience attitude is. "\\'hy

should I bother paving attention?"

The siH'est answer is to establish

identification with tlie viewer. Con-
vair-.-^stronautics' picture LOCKED
ON addressed an audience of cynics,

but at the line "I'm a vesterday

guy in a tomorrovv job and I don't

know what the hell to do about it

"

they identified the happenings on
the screen with their persona! in-

ner fears, and became willing (mo-
tivated) to pay attention to the

message-material that followed.

o o o

At Step Two — to answer, "What's
in this for me? " the motion picture

must be audience-oriented. So it

sounds obvious, but altogether too

many business films are really con-

structed to make the Sponsor happy— it's the audience that's the
Unbeliever, hence should be our
target; and the w^ay to the audience
member's heart is to figure out hon-
estly what is in this message for

him, and why will he profit by
going along with us; and then to

weave this motivation into our story,

subtly or openly in proportion to

the intrinsic audience resistance.

o o o

The Information Operators in the

AT&T film MAY I HELP YOU?
aren't merely looking up telephone
numbers, they're putting people in

touch with one another; tbey're

helping people.

o o o

Technically, business-film au-
diences get in free. Actually they
are paving us with a most precious
commodity, tlieir time; and it is

our obligation to dehver them an
honest value ... to inform them,
persuade, inspire or whatever, in

their own terms so that they go
out of our show feeling, "I'm glad
I came" . . . (because) . . . "There's
really something to think about in

that picture." In my book, that's

motivation.
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Kodak Names Thomas Connors

to IVIanape N'. Y. Fair Exhibit

JT As construction nears comple-

tion on the Eastman Kodak Pavil-

ion, one of the first major installa-

tions to be finished for the 1964-

65 New York World's Fair, that

company has announced the ap-

pointment of Thomas M. Connors

as general manager of its Fair ex-

hibit. Roy F. Home was appoint-

ed assistant manager of the Ko-

dak Pavilion.

Lincoln V. Burrows, director of

planning for the Pavilion, will

continue as co-ordinator of the

company's World's Fair plans.

Connors has returned from retire-

ment as general manager of the

company's Northwestern Sales Di-

vision in New York city to as-

sume his World's Fair duties.

Home, who became assistant

to the director of planning for the

Pavilion in July of this year, will

continue to work at the Kodak Of-

fice in Rochester until shortly be-

fore the Fair opens in the Spring

of 1964. S"
:fi * *

Panaeolor Signs Zeiss-Ikon

for Carlri(lfie-Loa<l Projector

i-T Panacolor, Inc., formed six

years ago to develop a new process

for optically printing both color

film and sound tracks on black

and white film stock, has signed a

contract with Zeiss-Ikon AG, West

Germany, for the production of a

new type of cartridge-loading

sound projector.

According to Dr. Leon Wells,

vice-president and director of re-

search of Panopix, Inc., a Pana-

color subsidiary, the projector

(which he designed) will resemble

a portable 19-inch television set

with a built-in projector screen.

The audio-visual "package" is

contained in a cartridge measur-

ing 7 x 6 x 3 inches, with a two-

hour film capacity. Although the

film dimension was not disclosed,

the unit will have a built-in adap-

tor for standard 8mm "home
movies."

The Panacolor film cartridge

will have optical sound tracks; a

4-watt amplifier is built-in to

power the loudspeaker with an

adaptor for plugging the unit into

an external high-fidelity ampli-

fier.

Weight of the equipment was

disclosed as 17 pounds; it will

also have automatic focusing for

optional use of external screens

and provision for handling both

1 .istiii.iii Kiul.ik I'avilioii. intlttntl (thmi . n lit i" inif of first tiuiioi t\iiiiiil

buildings to be finished fur the 1964-6.5 \civ York World's Fair a( Fhisli-

ing Meadows. View shows the southeast corner of the 393-foot long

exposition of the contributions of photography and allied products.

magnetic as well as Panacolor op-

tically-printed sound tracks. Speed

control may be varied to handle

standard 24 frames per second;

slow motion. 16 fps and very slow

motion, four frames per second.

.-Mthough no 16mm or 8mm
subjects in the Panacolor process

are as yet available for out-of-the-

laboratory viewing, the first fea-

ture-long 35mm motion picture

utilizing the process has been re-

leased by Warner Bros. ( The

Castilian) and is now in distribu-

tion.

According to Panacolor board

chairman Harry Harris, the use

of black and white film stock re-

sults in significant savings of print

cost in all dimensions. The com-

pany does all of its processing in

the Hollywood laboratory acquired

some years ago from the Academy
of Motion Picture Arts & Sciences

at 6660 Santa Monica Boulevard.

Harry Filer is the president of

Panacolor. Inc.

Production prototypes of the

new Panopix projector are expect-

ed to be available from Zeiss-Ikon

in January, 1964. g-

* * *

Britain Hosts 5th International

Industrial Film Exhibition

;> November 2-6. 1964 are the

dates and London. England is the

site of the Fifth International In-

dustrial Film Festival. British In-

dustry, aided by that country's In-

dustrial Film Association, will host

the world's leading a-v communi-
cations experts. S°

Educational Film Librarians
.4nnounce 1961 Festival Plans
-; The Sixth .Annual American

Film Festival will be held under

the auspices of the Educational

Film Library .Association on April

29-May 2nd at the Biltmore Hotel,

New York City. All 16mni motion

pictui;es and 35mm filmstrips

which qualify under the Festival's

34 subject categories and were re-

leased in the United States dur-

ing 1963 are eligible for entry.

Deadline for the Festival entries

is midnight. January 20. 1964.

These plans, together with the

announcement of a Film Produc-

tion Workshop to be sponsored by

EFLA in New York on January

30 and 31 and a second Film

Evaluation Workshop to be held in

Los Angeles in November, 1964,

were announced at the Associa-

tion's annual meeting in October.

Frederick A. White, director of the

Bureau of .Audio-Visual Instruc-

tion at the University of Wiscon-

sin, was re-elected to serve a sec-

ond term as president.

The Association's new vice-presi-

dent is Sally Clark, film curator at

the New Jersey State Museum.
Trenton; lola B. Tryon. director

of the Film Department. Russell

Library, Middletown, Conn., is

Efl.\'s secretary-elect.

Information about the Festival

and entry blanks may be obtained

from the Educational Film Li-

brary Association. 250 West 57th

St.. New York, N. Y., 10019. R-

(ALSO SEE PAGES 17. 25, 30)
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FILM

HEADACHES
CURED

N. ^ . World's Fair Report

T"

Business Films, Libraries, Adver-
tising Companies, Film Distribu-

tors, Etc., Vacuumate Corporation
offers quick relief for film
headaches—bringing to you many
services you have urgently
sought.

FILM CLEANING
INSPECTION
AND REPAIR

•

SPOOLING & SHIPPING
OF TV COMMERCIALS

•

FILMSTRIP CUTTING
AND CANNING

•

FILM PROTECTION
Vocuumate Corp, givei you the fine luper
Vacuumate film process for protection
ogaintt wear, oil, fingermorks, scrotche*

ond climotic (hongei.

•

FILM DEPOSITORY
Filmt are catalogued and ttored with ui

owaiting your shipping initructiont.

•

PACKAGING AND SHIPPING OF

FILMS . . . FILMSTRIPS AND DISCS

NO-EN
niMnUTMENI

GIVES TROUBLE FREE EXTRA LONG

REPEATER FILM PROJECTION FOR

YOUR ADVERTISING CONTINUOUS

FILMS...

t1 only a single reel or many, Vacuumafe
will serve you well. Write for information

V4CUUIII4H
Specialiits in

nitti HtDidliiiQ^ So vices

427 W. 42nd St., New York, N.Y.

Noll-!, ill Uriel li> Kolx-rl Scwiioiir. Jr.

'm World's Fair is now beginning to look

like a real Fair instead of raw concrete,

girders and nuid us it was a few weeks ago.

As you drive along the Expressway. General

Motors looks big and imposing. Kodak is

rapidly taking its final shape and big color

photographs are being tested on the tower.

Beyond these are several dozen other hand-

some pavilions now in various stages of com-

pletion. Films are also getting made.
If » <f

Mies' Vrodmiu'j. l'«il AiilhorUij r'wiure

With 10 Arri Camvras on Circultir Hiii

-y; Filming is going on all over the metropoli-

tan area for a 360-degree circular motion pic-

ture which will be shown in the New York

Port Authority Building at the Fair on a 195

feet circumference screen.

Crews of Fred Niles Communications Cen-

ters are shooting with an $8().()()0 camera rig

[iiade up of 10 Arriflex cameras mounted in

a circle atop a specially-built Land Rover

Camera car. Nile's contract with the Port .'Au-

thority calls for a $100,000 l.'^-minute motion

picture and provides for $29,000 additionally

for rental of the camera rig. Producer and di-

rector is Charles J. Ticho.
::t -^i -i.

Cinerama "Journeii" for the V. S. Exhibit

Progress is reported on the big Cinerama

production. American Jvurney. which will play

in the L'nited States Pavilion. It is now es-

timated that Ihc 15-niinute film will cost $2,-

.SOO.OOO.

A total of 30 automatic projectors and 1 32

different screens - many of them moving - will

be used to show the movie. Negotiations are

now going on with the New York projection-

ists" union to determine how many men will be

required for necessary "maintenance" work

on the automatic projection machinery.
« » *

Kodak Id Take Viewers on a Balloon Ride

i: Upstate, Eastman Kodak is making a film

for showing at the Fair about the adventures

of two chimpanzees and a girl who ride in an

old-fashioned wicker basket under a balloon.

Much in the manner of Around the World in

(CONCLUDED FOLLOWING PAGE NINETY-TWO)

Sotry...
we have no cut-rate titles

. . . ours are always made

UP TO A STANDARD

NOT D O V\f N
TO A PRICE

KNIGHT STUDIO Chicago n, Illinois'

Write for complete

price list

Phone: 914 OWens 8-6350
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h^
San Francisco's
complete 16 mm
film service

W.A. PALMER FILMS, INC.
611 HOW/ARD STREET SAN FRANCISCO

WE'RE
BLOWING
OUR OWN
HORN!

With one of the world's largest

Hi-Fi, disc, and tape libraries

available to film, TV and radio

producers.

We are also equipped to edit a

complete music and sound effect

score to your exact requirements.

Write for our cafaiog.

CJ
I corelli-jacobs

FILM MUSIC, INC.
723 Seventh Avenue

Nev/ York 19, N. Y.

N. Y. WORLD'S FAIR REPORT:

(continued from preceding page 77)

80 Days, the chimps drop in on such Rochester

activities as a Little League baseball game —
the chimps get in the game and win it.

The balloon got away the other day - with

no one in it - and Kodak director Sam Scrib-

ner had to chase after it in a rented plane. It

finally came down in a field about 50 miles

away. Some days you just can't win!

* * *

Protestant Council Objects to Content

of Film on Christianity Planned for Fair

M At the Protestant and Orthodox Center a

controversy has arisen over a film on Christi-

anity which has been planned for showing dur-

ing the Fair.

Co-chairman Emilio B. Knechtle of the

Protestant Council and program director J.

Marshall Miller have resigned in protest at

the content of the film, which they have called

"sacrilegious".

The film has been said to depict Christ or

a figure seemingly like Christ in the role of a

circus clown riding on a donkey. But the Rev.

Dr. Dan M. Potter, executive director of the

Protestant Council, says the hero is not Christ,

nor a clown, but will be an allegorical Christ-

ian made up in the manner of pantomine to

express sympathy and joy.

The dispute in the Council is said to be

between liberal and evangelical members. Mr.
Miller believes the film would only appeal to a

sophisticated few, and would fail to reach the

thousands of possible converts at the Fair.

The council is going ahead with the film

as planned. Rolf Forsberg, of Chicago, is now
completing the script for the picture. |^
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EDITING
TABLES

Only F & B has combined greater durability

and eye-appealing
lines in the design
of an editing table.

F & B engineers
skillfully blended
steel, Micarta and
your favorite shade
of green into a
form that is both
more attractive and
more durable.

NEW
EXCLUSIVE

LIGHTWEIGHT

BLIMP
For Arrifin 16-S, 16-M and 35 mm. Exciting new

versatility in sync shooting never before possible.

Weighs only 12 Ibs./can be used with 8 volt

constant speed motor, 115 volt synchronous

lotof, and synchronous signal generator/F stops,

camera speed, & footage counter seen from out-

side/lens follow focus from outside.

UniQue high impact plastic case, and contour

molded foam rubber insert provide utmost sound

absorption. Ideal for hand held shooting with Cine

60 double shoblder pod. Other exclusive products

include power belt & motorized zoom.

yrice: User net i»MM
CINE 60

Motion Picture Equipment • Film Center Building,

630 9th Avenue, N.T. 36, N.Y. JUdson 6-«7«2
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